19 May

Alphera unveils industry-leading ‘Financing the Car of the Future’
report
Award-winning independent finance provider, ALPHERA Financial Services,
has this week (Tuesday, 17th May 2016) launched its hard-hitting report –
‘Financing the Car of the Future’ – at an exclusive event in Shoreditch, London.

With the full ‘Financing the Car of the Future’ study scheduled for publication in
November 2016, Alphera has released the first in a series of six thought-provoking
chapters – ‘Vehicles that run on alternative fuels: negotiating a changing landscape’ –
as part of its commitment to ensure maximum industry involvement in the project.

A further five chapters will be delivered over the course of the year, with themes
including connected vehicles, customer behaviour, online relationships, regulation and
a review of the past decade in motor finance – connected to Alphera’s milestone
celebration of 10 years in the UK market.

Alongside describing the future-focused project, Alphera UK director, Spencer Halil,
took the opportunity to urge the industry to take a more proactive and dynamic
approach to managing disruption. He cautioned that new entrant disruptors could
create a sales process which leaves the dealer on the outside if the established
organisations don’t take action.

Halil commented: “The automotive retail sector continues to innovate and invest;
however, while a lot has been said about treating the customer fairly, the pace of
change in some areas has not always been as quick as the regulator or, more
importantly, the customer would like. Looking forward, we have the opportunity to
firmly position car finance as transparent, accessible and customer-friendly –
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proactively sharing information with potential customers about how products are
marketed.

“As an industry, it is vital that we are looking to the future, anticipating customer trends
and building an awareness of the regulation that might be coming down the road.
There are plenty of so-called disruptors, smaller technology companies looking to eat
our lunch and, as an industry, we cannot afford to sit back and do nothing.

“Whether we are partnering with innovators to provide momentum and pace to the
digitisation of the sales process, opening our business processes to even greater
scrutiny by customers and the regulator or developing brand new models which keep
the dealer network at the heart of automotive retail, it is clear that we need to be
working to shape the pace and direction of change.”

Alphera was joined by speakers including Andy Eastlake of the Low Carbon Vehicle
Partnership and Paul Clarke from GreenCarGuide.com. Together, they highlighted the
market opportunity for ultra low emission vehicles and the steps that need to be taken
as the finance landscape develops beyond subsidy. Daniel Dowling, Industry Manager
for Automotive Brands at Google UK, also took to the floor as part of a discussion
around consumer trends in online search and finance.

Gerry Kouris, marketing manager at ALPHERA Financial Services UK, added: “We
operate in a highly dynamic and fast-paced industry where influential factors such as
technology, compliance, customer trends and macroeconomics determine the
performance and expectations. With the thought leadership project, we aim to
challenge ourselves and our industry partners to look into the future and act
proactively. The aim should always be to provide innovative and sustainable solutions
for the end customer.”
Halil concluded: “We’ve taken our 10th anniversary year as a unique opportunity to
bring together all of the voices in the incredibly diverse motor finance sector and we’re
delighted to have launched the first chapter here in Shoreditch – an area which is
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undergoing its own regeneration, much like the automotive finance sector! This is just
the start of the journey; so please get in touch with us at Alphera if you would like to
take part.”

For a copy of Chapter 5: Vehicles that run on alternative fuels: negotiating a changing
landscape click here.

ENDS.
For additional information or images, please contact Aimee Postle or Dan Hemming at
Prova PR on 01926 776 900 or alphera@provapr.co.uk

Notes to editors:
About ALPHERA Financial Services
•

Part of the BMW Group, the multiple award-winning ALPHERA Financial Services is
based in Farnborough, Hampshire, and celebrates its 10th anniversary in the UK
market in 2016.

•

Founded on a customer-centric culture of innovation and a suite of market-leading
commercial and consumer finance products, Alphera UK has grown consistently yearon-year and now supports in excess of 1,300 broker, franchise and independent
partners for all marques (outside of BMW and MINI).

•

Taking a lead in the premium space, Alphera is the captive finance provider for RollsRoyce Motor Cars Financial Services and Aston Martin Financial Services, as well as
being the official partner for the Tesla stores in the UK.

•

Worldwide, Alphera provides innovative vehicle finance solutions in more than 25
countries, including the USA, South Africa, Australia and Germany.

•

www.alphera.co.uk/10-years-alphera / E: info@alphera.co.uk / T: 0370 505 0137 /
@AlpheraFS
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